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New Book on Sweden

Some of John Alexander’s talks and
seminars from the first half of
2012:

IMAGES OF SWEDEN

Film, Television & Popular Culture HMAGES OF SWEDEN

FILM TELEVISION &
POPULAR CULTURE
306 PAGES,
PAPERBACK
PUBLISHED: AUG 27TH

“Sweden & Sustainability” Swedish
Institute * “The Nordic Baltic
Equation” Riga ¢ “Communicating
Across Cultures” Trelleborg *
“Swedish Culture” McKinsey Zurich ¢
“Introduction to Sweden” Karolinska
Institute ¢ “Cultural Dilemmas and the
Company Story” ¢ Scania; also
lectures and seminars at Stockholm
University, Stockholm School of
Economics, Orriflame, Gunnebo, Tetra
Pak, Nordea, Swedbank &c...
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countries, Sweden 1Is International successes Inspired

What do the images

of Sweden say about
Swedes themselves?

“...or What’s the deal with
Ferdinand the Bull?”

What is the image of Sweden
outside Swedish borders, and
how has this image been shaped
and formed by Swedish popular
culture? Why is it that in so many

HOW SWEDES
MANAGE

CORPORATE
NARRATIVE

associated with ‘sex and sin’?
What is the secret behind the
success of the Millennium films?
What does popular culture tell
us about the ‘Swedish model’,
and what has been described as
the world’s most advanced
society?

Images of Sweden looks at
Swedish film and television—the

by Astrid Lindgren, the Swedish
‘new wave’ of the late 1960s
(Roy Andersson, Bo Widerberg,
Jan Troell, Vilgot Sjoman) the
significance of Ingmar Bergman’s
film and television productions
on Swedish culture, the big TV
successes such as the hugely
influential Expedition Robinson,
and present day blockbusters,
Arn, Hamilton, Let the Right One In,

CONSENSUS

The Hidden Codes of

Lagom Sisu Manana

Swedish Leadership
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